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To inform Environment
& Regeneration
Scrutiny Committee of
the latest
developments in the
tourism sector and
events within the Vale
of Glamorgan

To advise
Committee of
the impact the

tourism industry
has on the local
economy.

To advise
committee of
current and new
legislation and
how that will
impact the
industry
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RRRRRRRRRRRR ' STEAM Stats — % Since 2019

2022 STEAM Results

 Total economic impact of tourism - £292 million (-5.3%)

« Total visitor numbers — 4.11 million (-5.1%)

* Number of staying visitors — 590,000 (-11.3%)

* Number of day visitors — 3.52 million (-4%)

G  Number of FTE jobs supported by tourism — 3022 (-5.3%)
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% Change

"\\ TOTAL T
£292.49m ] 1;.m

2.4%
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Serviced

Non-Serviced

I Tourist Numbers Linear (Tourist Numbers)

SFR 9%

Economic Impact by Visitor/Type

Sectoral Distribution of Economic Impact - £M including VAT Indexed to 2022

Serviced 13%

®m Accommodation

B Food & Drink
Non-Serviced
27%

B Recreation

B Shopping

Transport

Day Visitor
52%

B Indirect

% Change 2022 Prices £EM
Year on Year

2012 -27%
2013 10.6%
2014 30%
2015 A47%
2016 -05%

Appendix B

2017 6.
2018

2019 40%
2020 62.1%
2021 1155%
2022 B.S%
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= ACCOMMODATION STOCK
2019 - PRE COVID 2023 - POST COVID
* SELF CATERING — 42 * SELF CATERING — 130*
* B&B’S—14 * B&B’S—-19
* HOTELS — 18 * HOTELS — 18**
* INN & RESTAURANT -7 * INN & RESTAURANT -9

* CARAVAN & CAMPING - 19 * CARAVAN & CAMPING - 19

* Not including 118 available through AirBNB

**including those not available due to alternative use
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Island and you could win 8 £25 voucher for the oe cream

Visit the Vale

LB

561k
users
since
launch

Visit the Vale

VISITTHE\IALE GIJM

visitthevale
Visit The Vale
106 Following 1123 Fo 839 2 6 k

Your guide to the Vale of Glamorgan @ #VisitThevale

& Www.yisitthevale.com
spsms m— followers
ideos & Liked
O n SOC | a I EXPERIENBE THE VALE OF GLAMORGAN...
— media

SUNRISE
\WHITHORE BAY

ths Photographer

Sunrise over Barry Island

Socials Reach
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User Generated Content (UGC) Platform
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The Vale has built a reputation for Events in recent years.

Continue to be the biggest draw through our social presence,
with some posts reaching vast audiences

Events Network continues to thrive

ESAG — Event Safety Advisory Group
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Filming in the Vale



http://www.filminthevale.com/
http://www.ffilmynyfro.com/

© Share your thoughts on Barry Island and you could win a £25 voucher for the ice cream shop on Barry Island, SCOOP!

HOME  DESTINATIONS

éRO MORG;\NNWG

FILMING IN THE VALE

SEE & D0

STAY & PLAN

f @ @ J Ssearch..

INSPRATION  EVENTS  TRALS u

You won't be the first to choose the Vale as the perfect destination for your film/tv production, here are just a few others:

TN

i |

LLANTWIT MAJOR & THE GLAMORGAN
HERITAGE COAST

POLDARK

While most will associate Poldark with
the beautiful coast and countryside of
Cornwall, few might be aware that
some scenes were also filmed on the
glorious Glamorgan Heritage Coast in
the Vale of Glamorgan. In Season 3,
cast and crew re-located to shoot
scenes at Dunraven Bay in the village
of Southerndown, and those that
know our coastline well will recognise
the familiar backdrop of the cliffs. A
popular location for filming, there

©) COWBRIDGE 5 THE RURAL VALE
HIS DARK MATERIALS

Fantasy Drama His Dark Materials is a
television series based on the trilogy
of novels by Philip Pullman. Produced
by Bad Wolf and New Line
Productions, for BBC One and HBO,
the show follows the orphan Lyra as
she searches for a missing friend and
discovers a kidnapping plot related to
an invisible cosmic substance called
Dust. We were delighted to welcome
the film crew to the Vale. Rhoose
Point, the most southerly point on

mainland wa whore the Wa

€ BARRY 5 BARRY ISLAND
GAVIN AND STACEY

Much loved TV sitcom Gavin & Stacey
was filmed in and around Barry with
much of the filming taking place on
iconic Barry Island showcasing the
beach and amusement arcades. The
show, created by James Corden and
Ruth Jones, revolves around the
romantic relationship between Gavin
from Essex and Stacey from Barry.
The use of Barry Island adds to the
show's authenticity and charm and
visitors from around the world still

MAKE A FILMING REQUEST

© rouri
SEX EDUCATION

Viewers will recognise some fan
scenes in Penarth from the hit P
series Sex Education. The Netfli
comedy-drama Sex Education fi
Otis, Eric, Maeve, and their mot
crew of friends and family as the
navigate through the tricky topi
mentioned in the show's title - "
education'. Viewers will recogni
some locations in Penarth wher
Paget Rooms was used for the s
hall scenes and Penarth Pier an

If you already know what you want for your production, that's great. Simply complete the enquiry form below a
soon as possible. By providing as much detail as you can in the first instance, we will be able to respond soone]
the approval, costs, etc.

BEACHES

Please read the filming checklist to see what will be required to complete a booking.

MAKE A FILMING REQUEST (8 FILMING CHEEXLIST

If you'd like a little more inspiration, take a look through our Filming pages and hopefully you will find what you
get in touch and we'll help you find that perfect location.

lamorgan.gov.uk
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* Town Councils

* Business & trade groups

* Other Council departments
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1e UK's 30 prettiest autumn
alks for families, from
orthumberland woodland trails
» Welsh coastal paths

paoxoutful sirelliv o 0 e LoCTuiwssie spots

Seven of the llﬁ!bmnnﬂm
1hal look even bedber in winler
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WHAT Wine & Dine Escape at

The Telegraph Woman

Travel Daily Media The Sun A [h o h”f_.‘ Im\\ ”
The Times South Wales Argus il

iNews Take a Break

Red online Glasgow Times

Top Sante The Sunday Times

HEVERINES Rough Guides 2024
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Nia Hollins, Principal Tourism & Marketing Officer

Sarah Jones, Events Officer

Molly Payne, Tourism Marketing Assistant
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