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To inform Environment 
& Regeneration 

Scrutiny Committee of 
the latest 

developments in the 
tourism sector and 

events within the Vale 
of Glamorgan

To advise 
committee of 

current and new 
legislation and 
how that will 

impact the 
industry

To advise 
Committee of 
the impact the 

tourism industry 
has on the local 

economy.
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STEAM  Stats – % Since 2019

2022 STEAM Results

• Total economic impact of tourism - £292 million (-5.3%)

• Total visitor numbers – 4.11 million (-5.1%)

• Number of staying visitors – 590,000 (-11.3%)

• Number of day visitors – 3.52 million (-4%)

• Number of FTE jobs supported by tourism – 3022 (-5.3%)
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  SFR 9%

Serviced 13%

Non-Serviced 
27%

Day Visitor 
52%

Economic Impact by Visitor Type

Full 2022 STEAM Report available



ACCOMMODATION STOCK

2019 – PRE COVID
• SELF CATERING – 42
• B&B’S – 14
• HOTELS – 18
• INN & RESTAURANT – 7
• CARAVAN & CAMPING - 19

2023 – POST COVID
• SELF CATERING – 130*
• B&B’S – 19
• HOTELS – 18**
• INN & RESTAURANT – 9
• CARAVAN & CAMPING – 19

* Not including 118 available through AirBNB

**including those not available due to alternative use



New Legislation

• 182 day occupancy rule for self-catering 

• Premium tax on long term empty properties & 
second homes 

• Potential introduction of statutory licensing for 
commercial properties

• Potential introduction of tourism tax/levy on staying 
visitors 



VISIT THE VALE – Digital platforms

2021

60,394

2022

553,796

2023

821,663

Socials Reach



User Generated Content (UGC) Platform



Events
The Vale has built a reputation for Events in recent years.

Continue to be the biggest draw through our social presence, 
with some posts reaching vast audiences

Events Network continues to thrive

ESAG – Event Safety Advisory Group

Future focus for events



Filming in the Vale  

www.filminthevale.com
www.ffilmynyfro.com

http://www.filminthevale.com/
http://www.ffilmynyfro.com/




Working in 
Partnership



The Telegraph
Travel Daily Media
The Times
iNews
Red online
Top Sante
Travel Times

Woman
The Sun
South Wales Argus
Take a Break
Glasgow Times
The Sunday Times
Rough Guides 2024

Press & PR



Key challenges facing the tourism industry

Implications 
of 182 day 

rule

Implications 
of tax 

changes

Statutory 
Registration

Convert day 
visitor to 

higher 
spending 
staying 
visitor

Provide 
first class 

destination 
with 

challenging 
budgets

Introduction 
of the visitor 

levy (TBC)

Grow the 
Tourism 

Economy

Industry 
recovery from 

Covid 

Current 
Economic 

Crisis

Increase 
in 

bedstock

Increased 
UK 

competition



DIOLCH – THANK YOU

Nia Hollins, Principal Tourism & Marketing Officer

Sarah Jones, Events Officer

Molly Payne, Tourism Marketing Assistant

tourism@valeofglamorgan.gov.uk

@visitthevale #visitthevale

mailto:tourism@valeofglamorgan.gov.uk
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